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Part 1: JOB DESCRIPTION
JOB TITLE:
Marketing and Communications Manager (Fundraising)
DEPARTMENT:
Income Generation and Finance
TEAM:

          Business Development
LOCATION:
Ewell, Surrey

1. POSITION IN ORGANISATION
Reports into: Assistant Director of Business Development with clear accountability to Head of Brand and Marketing 

2. MAIN PURPOSE OF ROLE 
Provide specialist marketing and communications advice, support and expertise to the fundraising department and individual teams developing plans for key projects, including Lord Mayor’s Appeal, Christmas Appeal and Charity of the Year partnerships

3. KEY RESPONSIBILITIES

Develop and manage integrated and insightful marketing & communications projects and campaigns to support income growth and partnership working. 
Develop messaging to engage priority audiences and demonstrate the impact of their donations, and act as a gatekeeper for all high value fundraising communications materials to ensure consistent messaging and tone of voice. 
· Manage the production and draft content for Samaritans’ key marketing and communications collateral for our funders, fundraisers, volunteers and branches.
· Create compelling and creative communications content and strategies which inspire people to engage with and support the organisation, using original and impactful formats.
· Manage and create supporter emails as part  of a high value fundraising email and CRM strategy.
· Lead the PR, media and events elements of the high value fundraising strategy.
· Use the full marketing mix and utilise the most effective channel for the given audience, working with the relevant Samaritans comms teams. 

· Assess audience needs to select the most effective communication channels to achieve greatest traction and engage and inspire audiences. 
· Create key pieces of collateral including: case for support for There For Everyone; our flagship programme of work and develop messaging, case studies and impact reports for the Lord Mayors Appeal 

· Create a content bank for the Income Generation department, including unique and compelling storytelling to demonstrate the need and the impact. 
· Act as a creative consultant to teams when they are developing funding proposals, bids and partnership materials.

· Develop and manage good working relationships with partner and internal stakeholders
· Manage budgets and measures for tracking and evaluation of projects and campaigns.
Part 2: PERSON SPECIFICATION

4. SKILLS, KNOWLEDGE AND EXPERIENCE

· Proven track record of managing the development and implementation of multi-channel and integrated fundraising, marketing and communications campaigns and projects

· Possess a clear and accessible writing style. Able to get messages across to a variety of supporters and to tailor style and content for different channels and audiences
· Experience of creating content and writing for traditional and digital channels

· Demonstrable talent for creative writing and good storytelling
· Strong analytical skills to assess detailed information/data and translate it into engaging copy

· Excellent editing and proofreading skills
· Experience of commissioning and managing external agencies, including creative and media agencies

· Experience of market research (quantative and qualitative) in relation to audience insights and concept testing
· Excellent brand knowledge and understanding
· Possess a good understanding of communications measurement and evaluation
· Flexible working style with the ability to lead on certain projects and follow on others as required

· Ability to work under own initiative and manage a diverse work load 

5. QUALIFICATIONS


· Educated to degree level is preferable or equivalent experience.

6. PERSONAL ATTRIBUTES 
· Strong communication skills essential with the ability to influence multiple audiences 

· Proactive attitude with the ability to work independently and flexibly
· Strong relationships building and stakeholder management skills
· Ability to work effectively with colleagues at all levels across the department and organisation

· Ability to plan and meet deadlines essential

· Strong organisational skills essential

· Emotionally resilient to sensitive information
· Empathises with Samaritans’ values
· Audience-focused 
· Is willing and able to participate in some out of hours work 

General Duties of a Samaritans’ Staff Member 
· Contribute to the effective and efficient running of the Central Office as appropriate

· Participate, as appropriate, in staff forums and meetings

· Adhere to Samaritans’ policies and procedures

· Represent the Central Office appropriately across the organisation and Samaritans to the wider community as appropriate

· Treat all colleagues, volunteers and members of the public with dignity and work within and adhere to Samaritans’ equal opportunities statement and policies

· Carry out reasonable requests made that are within the broad remit of the role
�I’ve outlined a few things I’ve been quite involved in below. However, you might not see this role covering this stuff: 





Perhaps add that this role will be required to manage and create supporter emails as part of a high value fundraising email strategy – I think this will take up a couple of days a month 





Last year I did quite a bit of PR. I’m not sure if you still want this to be part of the role, or if it will sit with the PR team. 





Stakeholder management is also quite a big part of the role – so I deal with the LMA a lot as well as individual corporate partners to help them with internal comms 





There’s also been a lot of event management like the LMA float, workshops, LMA impact event etc 


�might be good to add something about good relationship building skills if they are going to be dealing with corporate partners directly. There’s also a lot of internal negotiating to benefit from resources like design, digital etc  





Additionally, a good understanding of  communications measurement and evaluation would be beneficial, so the strategies are continually evolving and improving  





This job description is a statement of requirements at the time of writing and is not contractual. It should not be seen as precluding future changes after appointment to this role.

