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Part 1: JOB DESCRIPTION
JOB TITLE: Individual Giving Manager
 

DEPARTMENT: Income 
TEAM: Individual Giving 
LOCATION: Samaritans Central Office, Ewell 


1. POSITION IN ORGANISATION
· Reports into: Head of Individual Giving  
· Line Manages: Five direct reports 
· Contacts which the post holder has within and outside the organisation:
other members of Income Generation team; External Affairs; Corporate Services; Operations; external agencies and suppliers; and Samaritans’ branches and volunteers. 


2. MAIN PURPOSE OF JOB
To be responsible for the sustainable growth and delivery of Samaritans’ individual giving strategy, maximising supporter engagement and income from new and existing audiences. 


3. KEY RESPONSIBILITIES
· Lead, manage and develop a high performing team 

Improve and deliver audience insight led engagement strategies, campaigns, appeals and supporter journeys 
· Drive a test, evaluate and learn culture to convert prospect donors and supporters with innovative products and channels  
· Set up, report on and analyse KPIs, using evidence to optimise programme and share learnings with the wider team. 
· Create inspiring storytelling  to build long-term relationships with donors 
· Manage campaigns and projects effectively, ensuring that best practice and regulatory guidelines are followed

General Duties of a Samaritans’ Staff Member: 
· Contribute to the effective and efficient running of the Central Office as appropriate.
· Participate, as appropriate, in staff forums and meetings.
· Adhere to Samaritans’ policies and procedures.
· Represent the Central Office appropriately across the organisation and Samaritans to the wider community as appropriate.
· Treat all colleagues, volunteers and members of the public with dignity and work within and adhere to Samaritans’ equal opportunities statement and policies.
· Carry out reasonable requests made that are within the broad remit of the role
Part 2: PERSON SPECIFICATION

4. SKILLS, KNOWLEDGE AND EXPERIENCE
· Able to deliver donor engagement strategies and journeys that are optimised for income generation across different channels 
· Experience of developing a wide Individual Giving programme including acquisition, retention and legacy 
· Excellent people management skills and experience of developing staff 
· Experience leading integrated campaigns including digital and offline channels 
· Demonstrate understanding of using data and databases  

· Experience of new product development and proven ability to set up testing programmes 

· Experience of managing external suppliers and agencies, and negotiating contracts

· Experience of analysing and interpreting results/trends to inform strategy 
· In-depth knowledge of fundraising regulations and best practice 
· Excellent organisational, communication and budget management skills 

5. QUALIFICATIONS


· Educated to degree level or equivalent is preferable but equivalent experience will be considered.
· DMA / IDM / IOF / CIM Diploma or equivalent Marketing qualification desirable 

6. PERSONAL ATTRIBUTES 
· Ability to manage a multi-channel programme of donor communications 

· Ability to prioritise own workload whilst working to multiple deadlines
· Excellent line manager who can lead and develop their team 
· Confident and assertive in dealing with external suppliers and agencies 
· Confident in taking decisions within own area and level of responsibility 

· Excellent verbal and written communication skills 
· Pro-active and problem-solving approach
· Confident and persuasive 
· Creative and innovative way of thinking 
· Emotionally resilient to sensitive information.
· Empathises with Samaritans’ values.


7. DUTIES & KEY RESPONSIBILITIES
Deliver audience insight led supporter engagement strategies and journeys:


· Deliver supporter engagement strategies and journeys that are optimised for income generation
· Work on cross-organisational projects to deliver successful outcomes 
· Identify, develop and maximise opportunities to recruit new audiences

· Ensure all supporter communications and activities are project managed effectively
· Use digital channels to drive supporter engagement and to build long-term relationships 
· Develop excellent working relationships with internal stakeholders to develop content strategy

Line management and budget management:
· Lead, manage and motivate the team, ensuring each member makes an effective contribution
· Manage income and expenditure budgets including reconciliation, variance reporting, phasing and reforecasting across cost centres. 
Insight, reporting and analysis:

· Test new approaches to build supporter relationships, evaluating results and making recommendations for future development

· Test and innovate new products and channels based on audience insight 

· Identify and develop new audiences to develop new income streams 
· Develop KPIs, reporting and analysis to inform current and future strategies. 
Relationship building: 
· Develop effective working relationships across all levels in the organisation including branches, to build networks and maximise opportunities

· Develop excellent working relationships with new and existing external suppliers and agencies, maximising quality of service and value

· Negotiate and renew contracts including the completion of due diligence information. 
Best practice and regulation: 
· Ensure that all activities are implemented in line with best practice and external regulations 
· Keep abreast of sector trends and developments ensuring that learnings can be reviewed within the programme
· Optimise data capture across touchpoints and activities in line with ICO and FR guidelines

· Assess and mitigate impact of changes in best practice and regulation. 
LAST UPDATED: April 2019 
This job description is a statement of requirements at the time of writing and is not contractual. It should not be seen as precluding future changes after appointment to this role.

