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1 INTRODUCTION 

 
 
 
 
 
 
 
 

 

1.1 Aims and objectives of the pilot 
 

 
 

 
 

 
 

 

1.2 What has been delivered 
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1.3 The evaluation 
 

 
1 
2 

 
1.3.1 Evaluation of participant outcomes 

 
WEMWBS 

 
Qualitative interviews 

 
Challenges with response rates 
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1.3.2 Evaluating how the service is working 

 

 
 
 

 
1.3.3 Understanding participant drop out 

 

1.4 Data summary 
 

 
Figure 1 – Geographic distribution of pre-programme and post-programme respondents   
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Figure 2 – Summary of interviews completed 
 

Figure 3 - Branches involved in the qualitative interviews 
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2 PARTICIPANT OUTCOMES 
 

2.1 Mental Wellbeing 
 

 
Figure 4 – Twelve out of the nineteen respondents reported a higher WEMWBS score in the post -questionnaire 
than the pre-questionnaire 
The average change for this cohort was +2  
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Figure 5 - Distribution of WEMWBS scores for all respondents 
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Figure 6 – Most respondents feel emotionally better since they started attending the support group sessions 
40% of respondents felt very much or much better 
However, about 1 out of 10 feels slightly, or much worse 

“I definitely feel better about things, I’ve got a more positive 
outlook now, I feel more confident that I can get through this” 
 

 
Figure 7 - Most respondents attribute their emotional change to the support sessions 
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2.2 Relationships with others 

 
Figure 8 – The proportion of respondents feeling understood and listened by others increased  

 
 

 

2.3 Was the programme helpful? 

 
Figure 9 – Most respondents felt the support group was helpful 
Just over two thirds felt it was very or extremely helpful 
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“I was able to speak about it without feeling awkward or that I 
was being judged.  It’s the first time I’ve been able to do that” 
 

 
 
 
 
 
 
 
 

2.4 Feeling differently about their bereavement 
 

 

“It has helped me to stop feeling responsible for what 
happened, and to understand that it is not unusual to feel that 
way” 
 

“It has helped to speed up the healing process, I’m in a better 
place now than when I started”  

“It gave me a space where I could process my thoughts and 
what had happened”  
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“Without the sessions I would still be in the thought loop of 
asking myself why didn’t I do this or I could’ve done that.  I can 
manage the guilt I feel much better now” 
 

2.5 Accessing emotional support 
 
2.5.1 Before starting Facing the Future 

 
2.5.2 Awareness and confidence 

 
Figure 10 – The level of awareness about other services, and the confidence in contacting them seems to be 
greater in the post-programme survey results than the pre-programme ones 
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Figure 11 - Most respondents agree that, as a result of attending in the group sessions, they are more aware 
of other services, and feel more confident contacting them 
 

 
 
2.5.3 Using support services in the future 

 

2.6 Peer support 
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2.7 Changing perceptions of Samaritans and Cruse 

 

“I never would have considered contacting the Samaritans 
because I thought it was for people that were in crisis, rather than 
just finding things hard. I had not heard of Cruse before and I 
would contact them if I felt I needed to” 
“I feel Cruse and Samaritans are so much more accessible to 
me now” 
 

“I feel Cruse and Samaritans understand that people bereaved 
by suicide have a real need that is not provided by the NHS and 
doctors' surgeries”  

“I had tried numerous times prior to Facing the Future to 
access bereavement counselling but due to waiting lists couldn't 
whereas I got straight on this course so I felt positive experience 
from both agencies” 
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2.8 Recommend to others 

  
 

“Sharing my experiences with people who I feel truly 
understood my particular type of loss helped me and I am very 
grateful for their support” 
 
 

 

“It is comforting to share those experiences and to work 
together towards glimmers of hope”  
 

 

“It is important to talk and to hear from others in a similar 
situation. It is a comfort to talk to people who really "get it" 
without having to explain yourself”  
 

 

“…understanding and support from other people and a safe 
space in which to reflect on feelings and emotions”  
 
 

 

“Bereavement by suicide is an isolating experience, society 
isn't good at dealing with it, so that sense of 'me too' is very 
important”  

“It was helpful to see that you aren't alone in this” 
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3 HOW THE GROUPS ARE WORKING 
 

 

3.1 Finding out about Facing the Future 
 

 
Figure 12 – Most respondents found out about the sessions through online sources, mostly from the Cruse 
website. 
Through a Counsellor (or therapist), or through local advertising (adverts, posters, flyers) are the two most 
common non-online sources. 
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3.2 Accessing the service 
 

 
Figure 13 – Most respondents had a good or very good experience with the means and quality of 
Samaritans/Cruse communications 

 
 

3.3 Organisational and logistical matters 
 

3.3.1 Programme structure 

 

“I think there was still more for me to get from the session.  
Another few would have helped me to move on that bit more” 
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Figure 14 – While most respondents felt the session duration was about right, roughly half felt the six-week 
duration was too short, but none thought it was too long 
 

 

 
3.3.2 Group size 

 
3.3.3 Location and venues 

 
Figure 15 – Most survey participants reported travelling less than an hour to get to the venue 
46% of participants had less than 30 minutes travel time 
Only one reported having to travel more than two hours 
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3.4 Meeting expectations 
 

 
Figure 16 - Most respondents felt the support group met their expectations 

 
 

 

“I was anxious about being in a group, but there was 
something about having the chance to be with others with 
similar experiences to me” 
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3.5 Reflections about the group sessions 

 
Figure 17 – Overall respondents felt positive about the group sessions 
 

 
 

 

“The facilitators were extremely skilled and compassionate, 
everyone in the group were given the opportunity to have their 
voice heard” 
 

“The group led the discussion but they (facilitators) would 
come in when necessary – they seemed to judge it just right 
every time” 
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3.6 Reasons participant drop out 
 

 
 
Figure 18 – Most drop outs happened in the first sessions 
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4 CHALLENGES & SUCCESSES 

 

4.1 Ironing out the issues 
 
4.1.1 Advisor call process  

 
4.1.2 Local control 

 
4.1.3 Support for facilitators 

 
4.1.4 Training facilitators 

 

4.2 What has worked well? 
 
4.2.1 The Partnership 
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4.2.2 A local service supported centrally 

4.2.3 The people 
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4.2.4 Reach  

 

4.3 What continues to be a challenge 
 
4.3.1 Raising awareness 

4.3.2 Low numbers and participant drop out 



24 

 
4.3.3 Recruiting and retaining facilitators 

 
4.3.4 Training facilitators and retaining competence 
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5 WHAT DIFFERENCE DOES FACING THE FUTURE MAKE? 
 

 
5.1.1 To what degree did the service improve the wellbeing of service users, if at all?  

5.1.2 To what degree did the service reduce feelings of isolation for the service users, if at all?  

5.1.3 Has the service increased access to other appropriate support services for service users?  

5.1.4 Reaching those in need 
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“People bereaved by suicide need to know that groups exist, 
so that they are taken seriously and to break down the stigma 
and silence” 
 
5.1.5 In summary 

 

“…if I had had this opportunity 25 years ago I may not have 
been so detached from the experience and may well have been 
able to start processing it properly instead of getting mentally 
unwell myself.  Suicide can be contagious if not treated” 
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6 THE FUTURE FOR FACING THE FUTURE 
 

 

6.1 Increasing reach 
 

 

6.2 The Partnership 

 

6.3 Steady growth 
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6.4 Capacity  
 

 

6.5 Infrastructure 
 

 
 
 
 

 

6.6 Alternative support 
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APPENDIX 1 – DEMOGRAPHIC DATA FROM PRE-
PROGRAMME SURVEYS 
 

Figure 19 - Respondents by age 
 

 

Figure 20 - Respondents by ethnicity 

Figure 21 - Respondents by gender 

Gender # % 
Female 68 85% 
Male 12 15% 

Total 80 100% 

Ethnicity # % 
White background 74 93% 
Asian/Asian British 4 5% 
Caribbean 1 1% 
Chinese 1 1% 

Total 80 100% 


